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QuickPivot already has the most powerful and intuitive customer segmentation 
tool in the market - Target.  

And now Target just got a whole lot more powerful with the introduction of Machine 
Learning.  

We’ve always been obsessed with customer data, finding insights that identify key 
trends and uncover new revenue opportunities. We’re very good at it.  

And now with Machine Learning, we’re poised to become the best at it.  

Our team of data scientists have created proprietary algorithms built specifically 
for retailers, designed to extract value from customer and product data that is 
actionable and focused on increasing revenues.  

Unlike predictive models that rely on static designs, our Machine Learning modules 
really do “learn” to unearth hidden insights. All you have to do is incorporate the 
learnings into your marketing campaigns to see significant lift in campaign 
performance.  

Introducing QuickPivot 
MACHINE LEARNING 
Deeper Customer Insights For Retailers
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CHURN BASKET CLUSTER

Calculate whether a 
customer will churn in 30, 
60 or 90 Days

Analyze products 
purchased together and 
find deeper product 
correlations 

Find patterns in 
demographic data 
associated with people 
who have purchased from 
you

Defining Churn as 
previously ordered but 
have not ordered within 1 
year

Identify patterns of 
products often purchased 
together - or not

Predict if a customer with 
similar demographics will 
purchase similar products 

Clients can choose what 
timeframe defines Churn 
based on select criteria 

Are brown belts and shoes 
always bought together - 
or are there other buying 
patterns to be discovered? 

Learn which purchase 
behaviors seem to apply 
to certain demographics, 
finding both trends and 
anomalies 

HOW DO WE GET STARTED?   

We want to make it as easy as possible for both existing and new customers to 
explore the impact that machine learning can have on their marketing ROI. 

1. We only need 2 data 
sources to begin: 

• Customer table  
• Order Table 

  
2. Within 7 days, we provide 
you with visualizations that 
will immediately show you 
how to increase your revenue 
  

3. For current Target customers, data will be refreshed daily within our Target 
segmentation module (see image). 
  
4. For new customers, we will provide you real-time intelligence at the frequency of 
your choice 

Are you ready for deeper insights into your customer and product data?   

To learn more about QuickPivot’s Machine Learning and see a demo of our 
capabilities, please email sales@quickpivot.com  

PREDICTIVE MARKETING MODELS FOR RETAIL 

We’re introducing 3 machine learning “modules” - Churn, Basket and Cluster - that are 
designed to: 
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